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School of Business where she taught entrepreneurship and new venture management. She
has been visiting associate professor, Department of Sociology, Stanford University and a
visiting scholar in Management Science and Engineering at Stanford University and a
visiting scholar in Organizational Behavior at INSEAD. She holds a Ph.D. (1993) in
Sociology from Stanford University.
Her research and teaching interests focus on the areas of institutional and organization
and management theory, innovation and entrepreneurship, and the social and cultural
factors associated with entrepreneurship. She along with cameo practitioners in the
Raleigh-Durham area have developed the Action Learning Approach for teaching
entrepreneurship using live business plans, entrepreneurs, and investors.
She is a pioneer and leading scholar in the development of the Institutional Logics
Perspective, winning the 2013 George R. Terry Award granted by the Academy of
Management for outstanding contribution to management knowledge for the book with
William Ocasio and Michael Lounsbury, The Institutional Logics Perspective: A New
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Professor Thornton has written on the topics of entrepreneurship, institutional theory, and
how institutional logics affect attention and strategy, the latter two becoming key fields of
research paper submissions to the Organization and Management Theory Division of the
Academy of Management. She is published in the American Journal of Sociology, the
Annual Review of Sociology, the Academy of Management Journal, Organization
Science, among others.
Her Stanford University Press book, Markets from Culture (2004) examined the
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the International Small Business Journal special issue on Socio-Cultural Factors and
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